COUNCIL WORKSHOP
MEETING AGENDA
Tuesday, February 11, 2020

1.

ORDER – 10:00 a.m.

2.

APPOINTMENTS / DEPARTMENTAL ITEMS
a)

3.

10:00 a.m. Planning & Development
i) Business License Program – Project Update (J. Garries,
Executive Director, Leduc Regional Chamber of Commerce)
ii) Business Retention & Expansion (BRE) Guide/Model

b)

11:00 a.m. Council & Executive Leadership Team (ELT)
i) Strategic Plan Mid-term Check-in with Council and Deliverables
Report

c)

11:45 a.m. Communications
i) County Chronicle Topic Discussion

√

G. Bain, M. Gallant

√

G. Bain, M. Gallant

√

√

Communications

ADJOURNMENT

√ Attachment Provided
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MISSION: Leduc County is dedicated to serving its citizens and will create an enhanced quality of life
through effective leadership, committed partnerships and open, transparent communication.

2. a) i) 10:00 a.m. Grant, Mark &
Jennifer Garries

Report to
Council Workshop

REPORT NAME
Business License Program – Project Update.

IMPLICATIONS
Reason:

Leduc County has never had a requirement for businesses operating in the
county to have a business license. The County wishes to have a reliable and
current source of data to support economic development activities in the county.
Initiative E3 of the Leduc County Economic Development and Growth
Management Strategy recommends that the county investigate a cost neutral
business permit system to assist in tracking local business and economic
patterns.

Authority (MGA/Bylaw/Policy):


MGA Section 7(e) authorizes Council to pass bylaws respecting businesses,
business activities, and persons engaged in business



A council approved bylaw will be required to implement the program (yet to be
drafted)

Funding Required:

Operation of the program is designed to be cost-neutral

Funding Source:

N/A

BACKGROUND
Leduc County, together with our partners on this the project, the Leduc & District Chamber of
Commerce, have discussed with council in previous workshops the benefits associated with
implementing a business licensing program in Leduc County. The program would be limited to
the County’s major employment areas; specifically, Nisku and Edmonton International Airport.
Administration’s last formal update on this project was in September, 2019. The purpose of that
presentation was to provide information and messaging for Council’s review that would be used
to have directed discussions with the business community. The material presented identified
the high level benefits of implementing a business license program to support economic
development activities, including the benefits offered by a Chamber membership.

Submitted by: Grant Bain, Director of Planning & Development
Reviewed by:
Date: February 11, 2020

Report to
Council Workshop
As discussed previously, the specific objective of the program will be to generate a data stream
that will quantify specific parameters of the business community in Leduc County. The data will
be used to support the delivery of broader economic development programming, including
investment attraction and business retention & expansion activities. The program will not
regulate business activities, other than a regulated requirement for all active businesses in the
prescribed area to have a current business license, and for that license to be renewed annually.
Meeting with Business Community
The material presented at the September, 2019 Council workshop was broadened into a more
in depth presentation to support a focus group style conversation with invited members of the
business community, which occurred at the County Centre on November 29, 2019. The slide
deck presented at this meeting is attached to this report for information.
It was explained that a unique aspect of this proposed program is the partnership between the
County and the Chamber, the joint administration of the program, and the value of a Chamber
membership that will flow back to all license holders. The intent is that the fee for a license (and
for annual renewals) would be the cost of a Chamber membership, which is currently valued at
$265. In essence, any existing businesses who are currently Chamber members will receive a
business license for no extra cost, and those who are not Chamber member will enjoy the
benefits of a membership with their business license.
The meeting was attended by eight members of the business community (including Edmonton
International Airport), all of whom attended by invitation of either the County or the Chamber.
Information was provided on the background and context around the current and historical state
of economic development programming in the County and the purposes and benefits of
implementing a business licensing program, including both direct and indirect benefits to
business.
The discussion that arose at the meeting was immensely helpful. It was also clear that those in
attendance are supportive of the concept. Some excellent questions were asked and
discussed, including the following:








Questions regarding appropriateness of the fee, particularly for smaller businesses;
How the proposed fee compares to the fee charged by the City of Leduc;
The potential for the system to be a burden on the Chamber;
Status of the business data that was kept by LNEDA;
How we will deal with multiple business entities, shell companies, etc.
How we will ensure accuracy of the data being provided; and
Whether the program will be rolled out to other areas of the County.

Submitted by: Grant Bain, Director of Planning & Development
Reviewed by:
Date: February 11, 2020
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Advertised Public Event
The next step in this process will be to conduct a wider engagement event with the business
community and general public. The details of this event are still being worked out. Current
discussions are based on the following:





Timing: early March
Location: Blackjacks (upstairs meeting space)
Format: Open house style
Feedback mechanisms: paper comment forms, online survey, direct feedback to staff

More details will be shared with council prior to the event.
Next Steps and Timing
In addition to conducting a public event, there is still detailed work remaining on matters related
to program design. These include:






Design of workflow processes;
Draft Business License Bylaw, conduct legal review;
Identify required redundancies to ensure program continuity;
Final design of forms/documents
Establish a fee

The project also requires some time to talk through the discussion points from the November
29th meeting so we are able to provide useful information to stakeholders as the process moves
forward, and to ensure that program design is flexible enough to account for unexpected or
unusual business arrangements.
Given where the project is currently at, administration is projecting Q2 completion for
implementation of a business license program. The final steps of program design involve
detailed work. It will be critical to ensure that the program does not inadvertently impede private
business.

ATTACHMENTS
November 29, 2019 slide deck

Submitted by: Grant Bain, Director of Planning & Development
Reviewed by:
Date: February 11, 2020

Proposed Business
Licensing Program
November 29, 2019

Why business licensing?
Leduc County Economic
Development & Growth
Management Strategy
Completed in 2016

• Recommendations included the institution of
a business licensing program (Leduc County
has never had a program).

Why business licensing?
• Leduc County receives requests daily from
businesses inquiring about obtaining a business
licence.
• Most incoming businesses seem to expect that the
county will have a program in place.

Why business licensing?
• Leduc County has launched its own economic
development program.
• We’re developing programming to support existing
businesses.

• There is no reliable source for business information.

Business licences
Do we need another regulation?
• Business licences will not be used as a regulatory tool.
• There will not be an approval process – submission of
a competed form along with the applicable fee will
result in a licence being issued.
• Businesses will need to be compliant with other
applicable county bylaws.
• The purpose is to provide a reliable data source to
support economic development objectives.

Business licences
Business licence area
• The catchment area is intended to be Nisku Business
Park and Edmonton International Airport lands.
• Enables the county to generate data for the major
employment area

Business licences
Partnership – Leduc County/Leduc Chamber of
Commerce
• Leduc County and the Leduc & Wetaskiwin District
Chamber of Commerce have partnered on the
initiative
• Chamber will administer the licensing system, collect
data

• All licensees will receive a chamber membership
• The business licence fee has not been determined yet
• A chamber membership costs $265/year

Business licences
What information will be collected?

• Business name
• Business address
• Contact information
• Descriptive information about nature of the business
• Hazardous material information, if applicable
• Number of employees
• Whether the business is involved in exporting goods
or services

Business licences
How will businesses benefit?
• The membership is of tremendous value to new and
existing businesses.

Business licences
Benefits of a licence
• Statistic collection and sharing regarding the county’s
employment base (employment stats, openings and
closures of businesses, importing/exporting info, etc.)
• Shows customers that the business is legal.
• Provides credibility and validity to businesses with
accreditation.
• Supports economic development programming, which
will in turn support business growth and investment
attraction.

Business licences
Direct benefits to businesses

Combined with a chamber membership:
• Nisku-specific e-newsletter
• Online business directory
• Advertising and signage opportunities
• Free online job postings
• Member to member discounts
• Alberta Chambers value-added affinity discount
programs

Business licences
Direct benefits to businesses

• Tradeshows
• Election forums
• Presentations from elected officials
• Roundtable meetings
• Networking luncheon events
• Lunch and learn information sessions
• Grand openings/ribbon cuttings

Business licences
Direct benefits to businesses

• Chamber plan benefits:
– Health and dental plans for businesses and
employees
– Available no matter to size of business
– Employee mental health programs

– Added benefits, such as legal advice, bookkeeping

Business licences
Direct benefits to all parties

• Knowledge of hazardous materials informs emergency
services on potential threats
• Accurate employment numbers enable emergency
services to improve emergency response
• Accurate business contact information allows for mass
communication capability

Next steps
• Digest feedback from
this meeting
• Schedule public
engagement for the
new year
• Complete program
design

• Keep council informed
Target to implement the program is Q1, 2020

Discussion

• How do businesses generally view business licences?
• What are likely to be the challenges for implementing a
business licence program in the county?
• Do you have concerns with this kind of program being
implemented in the county?
• Are the benefits outlined here of value to businesses?
• What is the advantage for your business of having the data
that is collected?
• How do you recommend we engage and communicate with
the business community when the program is introduced?

2. a) ii) 10:30 a.m. Grant &
Mark

Report to
Council Workshop

REPORT NAME
Business Retention & Expansion (BRE) Guide / Model

IMPLICATIONS
Reason:

Guidelines as to why the County would implement a BRE program

Authority (MGA/Bylaw/Policy):
Funding Required:

$ N/A

Funding Source:

N/A

N/A

BACKGROUND
Leduc County is expanding the Economic Development function. An integral part of any
Economic Development function is a consistent, focused Business Retention & Expansion
(BRE) program. The three tenets of Economic Development are retaining your existing
businesses (core clients), helping those existing businesses expand, grow, hire, export, etc.
The final tenet is business attraction, which we have partnered with Edmonton Global to work
for us.

ATTACHMENTS
Why Focus on Business Retention and Expansion (BRE)?
There are a number of compelling reasons why your organization should make
BRE an important element of your community’s economic or workforce development strategy.
.

 Up to 80% of net new jobs and capital investment in any economy are generated by
existing firms. Generally, existing firms provide even more return on investment in
smaller, rural market areas where entrepreneurial and recruitment opportunities are
limited.
 While customer attrition is a fact of life in both the private and public sector, it is ten
times more cost effective to work with existing customers than to continually cultivate
new ones.

Submitted by: Mark Gallant
Reviewed by: Grant Bain
Date: February 11, 2020

Report to
Council Workshop
 The insights and intelligence gained through systematic business retention and
expansion efforts will provide impetus for future strategic entrepreneurial development
and business recruitment.
 BRE is the prerequisite first step for all economic and workforce development initiatives
in your market area.
 BRE provides the customer-the existing private sector firm in your market area-with a
seamless customer contact and service experience. It provides the opportunities for
municipalities to act as a continuous resource for business.
 Strong BRE is multifaceted and team-based. It provides a sustainable framework for
success by harnessing various stakeholder organizations and agencies for a common
purpose. Strong, functional BRE teams are able to seamlessly tackle future
entrepreneurial and recruitment needs. Everyone understands their role and
responsibility and how they fit into a larger team context.
 Regardless of the media hype and fanfare associated with recruitment wins, BRE
programs tell your existing firms that they are the primary concern and focus of your
organization and market area.
 BRE raises the bar for a market area by making companies agile, adaptive and able to
compete globally. This is especially true when emphasis is placed on strategic clusters
or industry sectors.

Municipal BR+E Strategy:
 Having a strong municipal BRE strategy is key to achieving measurable goals in your
business support programs. Without a strategy you are forced to guess about which
industries might be interested in your town, which existing industries could use support,
and which local businesses are thinking of expansion.
 A solid BRE strategy will identify areas to drive growth, pinpoint industries to focus on,
and rate businesses based on risk and stability factors.

Submitted by: Mark Gallant
Reviewed by: Grant Bain
Date: February 11, 2020

Report to
Council Workshop

What activities and resources are required to run an effective BRE program?
 Business visitation is the core of a focused BRE program. It should include a
standard set of questions, meeting personnel, and a site tour.
 Information gathered should include the type of business, the number of staff
employed, challenges, red-flag issues, opportunities, export capability,
information about supply chain, transportation, labour skills set and certainly any
municipal related matters.
 On average, a business visit can require eight hours of staff time; including
research, connecting with the business and obtaining permission to visit, the
actual visit, follow-up and on-going support.
 Staff conducting the meeting will need to be diligent about the data collection,
safe-guard that information, store it, compile with other visits and a do a thorough
analysis of the data. That analysis can be used for many strategic initiatives,
including referrals to other departments. Decisions on expenditures can be
influenced by the information we gather from the business community.
 An effective BRE program should be part of the municipalitie’s everyday
business functions. Companies should expect and welcome a call so that they
can be heard throughout the life-cycle of the company.

Submitted by: Mark Gallant
Reviewed by: Grant Bain
Date: February 11, 2020

Business Retention and
Expansion (BRE))
The Facts:
• 80% of new job growth will come from existing businesses.
• Business owners know that it is easier and less expensive
to retain existing customers than attract new ones. The
same is true for communities looking to retain existing
businesses.
o Existing businesses already have a stake in the
community, and contribute to local economic
vitality and strengthen the social fabric.
o Investment attraction is a highly competitive and
expensive activity.

Why is BRE important?
Contributes to
community
resiliency

Less cost to
retain than
attract
investment

Wealth of 'onthe- ground
intellegence'

Easier to
grow what
you already
have

Highlighted Resources:
Economic Developers Alberta (EDA)
• An engagement opportunity to connect with businesses to www.edaalberta.ca
EDA is Alberta's leading economic development network
learn firsthand about their future visions or plans for
that provides resource materials, courses and online or in
expansion.
person training sessions related to business retention and
• An action-oriented process for learning about the
expansion.
concerns of local businesses.

What is a BRE program?

Anticipated Outcomes:
• Helps existing businesses solve problems and explore
opportunities for expansion.
• Validates activities and priorities for the organization
leading to the development of a new economic
development strategic plan.
• Builds relationships, improves communication and breaks
down barriers.

Business Retention & Expansion International (BREI)
www.brei.org
BREI offers two professional certifications for its members;
the BRE Coordinator and the BRE Professional.
Economic Development and Trade and Tourism
(EDTT) https://www.alberta.ca/economicdevelopment-trade-and-tourism.aspx
Provincial government resource.

2. b) i) 11:00 a.m.

Report to
Council Workshop

REPORT NAME
Strategic Plan mid-term check-in with council and deliverables report

IMPLICATIONS
Reason: Leduc County’s Strategic Plan 2018-2021 was developed and approved by
council in 2018. This workshop provides an update of action items completed for the focus
areas and an opportunity for council discussion, mid-way through their election term, on
their plan and its strategic priorities.
Authority (MGA/Bylaw/Policy):
Funding Required:

n/a

Funding Source:

n/a

n/a

BACKGROUND
The strategic plan process is commenced shortly after a municipal election and strategic
priorities are set by council early in their election term. This workshop is to:
1. Provide a brief update on some of the action items completed by administration. The list
is not exhaustive but rather gives an idea of the work being done in this area.
2. Facilitate a council discussion on their strategic plan to ensure it meets their mandate for
the rest of the election term.
Questions to facilitate discussion:
• Looking at each priority area:
o From where we were in 2018 to now, have we moved the bar?
o Is the priority area still important/relevant?
o What do we want to accomplish in the next 18 months in this area?
• With 18 months remaining in the current election term, is there a priority area that is
more important and where attention should be focused?

ATTACHMENTS
Leduc County 2018-2021 Strategic Plan
2018-2021 Strategic Plan mid-term deliverables report: https://www.leduccounty.com/uploads/11023/Doc_637116739288131942.pdf

Submitted by: Renee Klimosko, General Manager of Financial and Corporate Services
Reviewed by: Duane Coleman, County Manager
Date: February 5, 2020

LEDUC COUNTY 2018 – 2021 STRATEGIC PRIORITIES - Deliverables
1

ENRICHED QUALITY OF LIFE

FOCUS AREAS:
1.1 Develop a plan framework to meet growth and program needs for recreation, tourism and culture.
Q4 | 2020
• Partnership with Leduc Regional Chamber of Commerce and City of Leduc for a Leduc Region
Tourism Strategy approved in January 2020
• Parks Visioning project to be initiated in 2020
• Increase to arts and cultural grants funding
1.2 Maintain existing partnerships and pursue new partnership opportunities with other municipalities
to leverage county investment. Q4 | 2018
• Continued collaboration with six regional partners to deliver recreation opportunities to our
residents for reasonable financial investment
• New recreation cost share agreement with the City of Beaumont approved in January 2020
• 2020 will offer coordinated activities with FCSS Family resource network staff to support
children’s programs
• Additional financial support to not for profits or community groups supported by policies CD-01
Community Facility Special Projects, CD-2 Community Association Grant Funding, and CD-03
Community Facility Operating Funding
• Additional financial support, for operating costs, to community halls approved in 2019
• Special grant support for energy efficient projects with the Calmar and New Sarepta Ag Societies
1.3 Offer affordable county-sponsored programs and activities to all citizens. Q1 | 2018
• Ongoing commitment to offer recreational programs and opportunities for low or no cost. For
example:
o “Free Range” kids program that allowed families and youth to attend and participate in
free park activities across the county. 13 held in 2019 and 24 planned for 2020
o Development of our environmental ambassador program that included a summer
student hosting free environmental programs at campgrounds and community parks.
2

AGRICULTURAL INNOVATION AND SUPPORT FOR LOCAL FOOD

FOCUS AREAS:
2.1 Develop a plan framework for the re-visioning of smallholding agricultural activity. Q2 | 2020
• Identified action in the 2020 Agricultural Services Operational Plan (Strategy 1.2) to continue to
roll out tactics that are embedded within the Agricultural Strategy and support the re-visioning
of small holding agriculture
2.2 Support integration of agri-science and innovation in agricultural production. Q1 | 2019
• Application, in collaboration the University of Alberta with support from Edmonton Global, for
a CARES grant for a scale-up facility for agri-business was submitted in 2019 however it was
unsuccessful
2.3 Support local food initiatives. Q2 | 2019
• Repurpose of existing staff resources to local food focus in 2019
• Many local food focused workshops held in 2019 such as Raising Chickens in the County and bee
keeping and seven workshops planned for 2020

2.4 Be an advocate for agriculture and foster agri-tourism. Q2 | 2019
• Partnership with Leduc Regional Chamber of Commerce and City of Leduc for a Leduc Region
Tourism Strategy approved in January 2020
• Involvement with Farm to Market to Table conference as a major sponsor in 2019 and 2020
• Host of Farm to Table dinners through our recreation program
• 2019 Declaration of a State of Agricultural Disaster
2.5 Develop a phased roll-out plan for the 2016 Agricultural Strategy. Q4 | 2019
• Implementation of the strategy through the Municipal Development Plan and operational plans
o Identified actions in 2020 Agricultural Services Operational Plan (Strategy 1.2)
o Identified actions in 2020 Planning & Development Operational Plan (Strategy 3.3)
• Continued involvement with the RAMP task force
3

ENHANCED TRANSPORTATION SYSTEMS

FOCUS AREAS:
3.1 Improve transportation networks. Q4 | 2018
• Ongoing commitment to a rural road initiative
• Budget approval for Transportation Master Plan project in 2020
3.2 Support economic development initiatives by improving transportation links. Q3 | 2021
• Continued advocacy for grant funding to support future work on the Nisku Spine Road
3.3 Investigate public transportation opportunities within the county and across the region. Q3 | 2019
• Investment in regional transit, in partnership with the City of Edmonton and City of Leduc, with
Route 747
• Involvement in the Regional Transit Services Commission initiative
3.4 Make continuous infrastructure investments to support the safety of those travelling in
and through the county. Q1 | 2019
• Ongoing budget commitment to gravelling, surfacing, and bridge programs
• Identified actions in the 2020 Agricultural Services Operational Plan (Goal 2) to develop and
deliver a roadside vegetation management plan
• Ongoing commitment by administration to bring forward road safety projects to council for
their consideration
3.5 Develop and implement a new Transportation Master Plan. Q2 | 2019
• RFP posted February 4, 2020 with project deadline of Q4 2020
4

ECONOMIC DEVELOPMENT

FOCUS AREAS:
4.1 Implement the 2018-2021 Economic Development and Growth Management Study. Q2 | 2019
• In partnership with Leduc Regional Chamber of Commerce develop and implement a business
licensing program for Leduc County (Initiative E3)
• Approval of an Agricultural Strategy (Initiative E5)
• Expanded transit service to the Nisku Business Park (Initiative E6)

•
•
•

Greater Nisku Area Structure Plan project initiated in 2020 (Initiative E7)
Ongoing support to advance asset management practices (Initiative E13)
Involvement with Edmonton Global as a partner in economic growth (Initiative E16)

4.2 Maintain, leverage and build new partnerships. Q4 | 2018
• New partnership with Edmonton Global since 2018
• Working in partnership with the Leduc Regional Chamber of Commerce on the Business
Licensing Initiative
4.3 Re-evaluate policies to reduce barriers to commercial growth. Q1 | 2020
• In 2019, streamlined development permit application and continued to develop separate urban
and rural development applications to simplify the process for customers
• Identified actions in 2020 Corporate Plan (Goal 4) to identify current processes that could be
done differently to reduce red tape
4.4 Develop a county brand to support promotion and marketing efforts. Q2 | 2020
• 2019 Brand refresh project was completed
• New website launched in December 2019 with increased economic development focused
content
4.5 Create an economic development package to promote Leduc County. Q3 | 2019
• Economic development summit was held in 2019 and work is ongoing to continue to build all
aspects of our internal economic development function
4.6 Investigate alternate strategies for Leduc County utility rates. Q3 | 2018
• Utility rate review completed in 2019
5

REGIONAL LEADERSHIP

FOCUS AREAS:
5.1 Relationships with other municipalities are maintained and strengthened. Q4 | 2018
• Approval of the Intermunicipal Planning Framework with the Cities of Beaumont and Edmonton
in January 2020
• Identified actions in 2020 Planning & Development Operational Plan (Strategy 1.2) to complete
intermunicipal collaboration initiatives with regional partners
5.2 Leduc County remains a leader on regional initiatives through work with its partners. Q1 | 2021
• Partnership with three rural municipalities on EMRB governance and mandate reform
5.3 Leduc County is recognized by other orders of government as a leading example of good municipal
practice. Q1 | 2021
• Continued effort to build relationships with other orders of government through involvement
in regional initiatives and advocacy efforts

2. c) i) 11:45 a.m. Renee &
Communications

Report to
Council Workshop

REPORT NAME
County Chronicle topic discussion

IMPLICATIONS
Reason:

the next edition of the County Chronicle will be in mailboxes by March 27. The
attached topic list has been put together for council’s review.

Authority (MGA/Bylaw/Policy):
Funding Required:

n/a

Funding Source:

n/a

n/a

BACKGROUND
The County Chronicle is an external newsletter that is written and designed by Leduc County’s
communications team. The chronicle is published and sent to residents and businesses four
times per year, in March, June, September and December.
Consultation with senior management team


Communications has consulted with senior management regarding the attached
proposed topic list. Directors were given the list for review and the opportunity to provide
other proposed topics for council’s review.

Proposed timeline






Feb. 12 to 28: stories written and approved by subject matter experts
March 2 to 6: stories submitted to executive leadership team for approval
March 9 to 17: final edits, layout and design
March 18: County Chronicle sent to printer
March 27: County Chronicle in mailboxes

ATTACHMENTS
County Chronicle proposed newsletter topics: March 2020

Submitted by: Katherine Degaust, Communications Coordinator
Reviewed by: Renee Klimosko, General Manager of Financial and Corporate Services
Date: February 6, 2020

County Chronicle newsletter topics: March 2020
Estimated delivery date: March 27, 2020

The following topics are being proposed for the spring issue:
POTENTIAL TOPICS
Message from council(lor)
2019 year in review
Ad: Business EXPO
Weed inspection program

DETAILS
Mirror theme of State of the County.
Include 2019 year in review infographic overviewing Leduc County’s
programs and services in 2019.
Promote Leduc County’s participation in Business EXPO from April 18-19

AUTHOR

DEPT. CONTACT

Katherine N/A
N/A
Lindsay

N/A
Aaron Van Beers

Update on proper management and mitigation techniques.
Clubroot update
Alternative Land Use Service program Local ALUS participant profile: Roy Eckhart (profile provided by ALUS)

Lindsay
Lindsay

Aaron Van Beers
Aaron Van Beers

Sidebar: upcoming Agricultural Services workshops
Properly-secured cargo and
dangerous goods
Seniors Week

Preview of upcoming workshops and how to participate.

Lindsay

Aaron Van Beers

Promote safe transport of secure loads and dangerous goods with
reference to Traffic Bylaw.

Megan

Clarence Nelson

Katherine Dean Ohnysty

Leduc County Social Framework
Sidebar: 211 promotion
Sidebar: property taxes due

Highlight programming offered to seniors in Leduc County as well as any
events being hosted for Seniors Week from June 1 to 7.
Highlight the approved social framework.

Katherine Dean Ohnysty
Advertisement for 211 service
Katherine Dean Ohnysty
Notice that property taxes are due June 30; include note re: Tax Installment Lindsay
Natasha Wice

Fire permits required March 1 to Oct.
31

Emergency Preparedness Week
Group camping
Parks and Recreation summer
programs

Who is responsible for weed control and where.

Payment Plan (TIPP) and Volunteer Income Tax program.
Reminder to residents that open burning permits are required March 1
to Oct. 31; include details on how to obtain permits from fire guardians.
Detail online fire permits in Nisku Business Park. Overview fire advisories,
restrictions and bans; direct readers to Alberta Fire Bans for up-to-date fire
status throughout the province.
Include practical tips for residents to prepare for an emergency and
promote any activities being hosted as part of Emergency Preparedness
Week from May 3 to 9.
Promote Genesee and Sunnybrook group campgrounds; overview
campground booking dates.
Information on upcoming Leduc County-run summer programs for
children, adults and seniors.

Megan

Keven Lefebvre

Megan

Keven Lefebvre

Katherine Dean Ohnysty
Katherine Dean Ohnysty

County Chronicle newsletter topics: March 2020
Estimated delivery date: March 27, 2020

The following topics are being proposed for the spring issue:
*Business licensing
Time dependant
Building permits required for spring
projects

Introduce Leduc County’s business licensing program; highlight the
benefits for business owners and for Leduc County.

Lindsay

Grant Bain

Reminder to residents planning to install hot tubs, build sheds, etc. that
they must obtain required permits before starting work.

Lindsay

Grant Bain

*Solid Waste Strategic Plan

Brief overview of why we’re completing the plan. If able, discuss public
survey.

Katherine Des Mryglod

Sidebar: upcoming planning projects

Preview of upcoming Long Range Planning projects (Greater Nisku ASP,
Southern Country Residential ASP, etc. ) and where to find info on public
participation opportunities.

Lindsay

Sidebar: residential dust suppression

Overview of the program with details on the application deadline and how Katherine Des Mryglod/
to apply. Highlight new May 15 deadline.
Garett Broadbent
Overview of 2020 rural road initiatives program and surfacing program.
Katherine Des Mryglod/

2020 rural road initiatives and
surfacing program

Grant Bain

Garett Broadbent

